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Innovation Hub

Retail has transformed the way we buy.




Europe’s population is changing. "~ ) Gérond'if ‘_
Retail must change too.
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by 2050. in Europe. in physical stores

a The longevity economy is no longer tomorrow’s market.

It is today’s reality.



Today’s older adults
are unlike any
previous generation.

) Healthier
S\Z More active, more informed,

more in control.

Connected
Digital natives of their generation.
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ﬁ Demanding
They expect quality, convenience
OOF

and purpose.

Influential
They shape markets
and inspire others.

‘ ‘ They are not a vulnerable market.

They are a strategic market.
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FROM ACCESSIBILITY TO EXPERIENCE

GOOD DESIGN
DOESN'T LOOK

‘SENIOR’.
IT JUST WORKS.

Easy. Attractive. Dignified.

Better for changing abilities.
Better for everyone.




A market on the move.
A shift we can’t ignore.
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People 65+ Older consumers Longevity is no
will drive over influence longer a niche.

60% abrto 80% It is the new

mainstream.

of net consumer of household

spending growth purchasing

by 2030. decisions. -
a The longevity economy is no longer tomorrow’s market.

It is today’s reality.




UNDERSTANDING
PEOPLE "

BEYOND DATA <

Retail already knows
what customers do. &

Now it must understand
why they change.

Data explains behaviour.

Ageing science explains people.



RETAIL CAN BECOME
PART OF THE
HEALTH ECOSYSTEM

Better nutrition

More movement

More connection

Better cognition

Without becoming healthcare.
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Longer Lives

Better insight,
better decisions.
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~__ Healthy Choices

Empowering everyday
decisions.

Design for
Changing Abilities _

Inclusive by design,

dignified by.ctivice. COMMITMENTS

RETAIL |
LONGEVITY # (A)

Measure o _ Build
T e . -
What Matters G with Science
Data with purpose. Evidence-based.
Impact with proof. Human-centered.

Five commitments. One shared purpose: -

a healthier, more inclusive future for all.
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Someone has to

connect them all.

Bridging people,
science and action
for longer, better lives.




STRONGER TOGETHER ) Gérond'if
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PRACTICE & TERRITORIES POLICY & DECISION MAKERS
Professionals, organisations Decision-making informed
and local §t§keholders Gerond 'If py ev.lde_nce and
driving change field insights
TRUSTED SCIENTIFIC
INTERFACE z
> We co-create 2 > ,’/ — f We accelerate
solutions adapted o ( cO5 : ;/J impact through
to real-world needs e NN ) o collaboration
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PEOPLE & COMMUNITIES

Needs, experiences and realities
at the heart of solutions

1)1

ONE INTERFACE. MANY CONNE!

SHARED IMPACT.



= srand’:
Geérond’if

Every generation
transforms retail.

The next generation -

will transform retail e . - '
through longevity. n " -
= SUPERMARKET ity

. A ¢ = B = 5 HEALTHIER CHOICES. BETTER LIVES: s * 5 i
The question is e U &

whether we design it — Faald
or simply react to it. | e

Retail has transformed \
the way we buy.

Now.. fy Yo ¢
let’s help it transform -~
the way we age

RESEARCH INNOVATION IMPACT TOGETHER
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